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1 |sA.netyey Aitynysaysnl | 03076804 |MARKETING MANAGEMENT 1 | 44|47 |47 4443|4342 40| 43| 45438 22 22 100
2 |sA.ndtyny Winyryauysnd | 03100043 [INTERNATIONAL BUSINESS MANAGEM 1 | 43| 45| 45] 45| 42| 43| 40| 39| 42| 44 [429| 80 83 96.38
3 [srnsityey Fityryanysnd | 03100044 [SMALL BUSINESS MANAGEMENT 1 |44 |42 45|45 42| 44| 43|42 44| 454371 100 | 112 | 89.28
4 |sF.ndityny Auouanysnl | 14026602 [SERVICE BUSINESS MANAGEMENT 5 | 45| 44|47 | 44| 45| 44| 43| 45| 44| 454468 30 32 | 9375
5  |eA.nmtyey Ftyoyasysnd | 14026602 [SERVICE BUSINESS MANAGEMENT 6 | 46 41| 44| 44| 44| 45| 44| 42| 43| 44438 29 33 | 8787
6 |er.nsityny AFueyasnysnd | 90401011 [ENTREPRENEURSHIP 01| 45 44| 45| 46| 43| 44| 43| 41| 44| 45441 105 108 | 97.22
7 |sensinyey Aftysyanysnl | 90401011 |ENTREPRENEURSHIP 02| 45| 45| 45| 45| 44| 45| 44| 43| 45| 45 [447]| 101 106 | 95.28
8 |sr.nstyny AFyeyannysnl | 90401011 [ENTREPRENEURSHIP 501 | 43| 42| 46| 44| 41| 43| 43| 43| 44| 44 |433] 94 99 | 9494
9 |sA.neityry Ayryanysnd | 90401011 |[ENTREPRENEURSHIP 502 | 43| 44 | 44 | 45| 42| 44| 43| 42| 44| 44435 110 [ 111 | 99.09
10 |sA.nsityey Fftyeyasysnd | 90401011 |ENTREPRENEURSHIP 701 | 45| 44 | 46 | 46| 42| 45| 43| 42| 45| 44 |441| 116 | 119 | 07.47
11 |eA.nAtyny Fftyeyanysnd | 90401012 [INTRODUCTION TO MARKETING 201 | 45| 45| 46| 45| 44| 44|45 45| 44| 45450 45 | 57 | 7894
12 |uA.aiugn quedml 03066008 [BUSINESS ECONOMICS 1 141403939 41]33|34]35]|38]|40]380 12 10 120
13 |uA.uilugn guedingd 03100007 |{INTRODUCTION TO ECONOMICS 1 | 48| 47|48 47| 44| 46| 44| 46| 46|47 461 9 10 90
14 |uA.2iegn gueimd 90401009 |ECONOMICS FOR BUSINESS 501 | 43| 42|43 38|39]|38|39]|38]|40](39]399 69 73 | 9452
15 |As.aRm ATULA 06016122 [FCONOMICS OF INFORMATIONTECHN 1 [ 40| 40| 40| 40| 40| 40| 40| 40| 40| 40 400 2 2 100
16 |A7.2RA1 ATULA 06016220 |ECONOMICS OF INFORMATIONTECHN 1 |42 | 42| 43143 [ 40|41 41| 41| 41| 42415 55 57 | 96.49
17 |nr.98m ATUIR 06016220 |ECONOMICS OF INFORMATIONTECHN 2 | 45 | 44| 45| 45| 43| 42 [ 43| 43| 43| 43436 65 65 100
18 |Ae 18R ATuIs 14026111 |PRINCIPLES OF MICROECONMICS 3 | 46| 46| 46| 43| 45| 40| 45| 43|46/ 46 |445( 28 31 90.32
19 |A2.9@R" ATUIR 14026111 |PRINCIPLES OF MICROECONMICS 4 | 47| 47|45 41|45 42|45 44| 43| 46 446 38 40 95
20 |ms.admn ABuns C2536037 |FINANCIAL MARKETS AND INSTITUTES| 10 | 47 | 47 | 47 | 47 | 47 | 46 | 47 | 48| 47 | 47 [470| 15 30 50
21 |wrpsoigyil Tenliigniina| 03076005 {PRINCIPLES OF MANAGEMENT 1 |42 37|42 4240|398 41]| 41| 41| 42|406| 86 95 | 90.52
22 |eA.asnigyll Temifisafina| 90401013 |GENERAL BUSINESS 102 | 44| 40| 43] 43| 42| 42| 4342|4343 |425 104 | 107 | 97.19
23 |wemr.olgqeil Tewifignfina| 90401013 [GENERAL BUSINESS 103 43| 35|40| 41|39|39]40]40] 41| 41399 102 | 105 | 9714
24 |urmroigym Tewfilgpfina| 90401013 [GENERAL BUSINESS 104 | 43| 37| 42|42 40| 41| 42|40 42| 42411 103 | 109 | 94.49
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25 |uA.ms.aigym Tsnilgnking| 90401013 |GENERAL BUSINESS 301 43| 36{42|a2| 40|38 41414242405 111 | 119 | 9327
26 |wA.ms.olgyi Tendflgmiina| 90401013 |GENERAL BUSINESS 502 | 44 | 35|42 | 43| 41| 41| 43| 42| 43| 42 [415] 111 | 142 99.10
27 [wA.ms.nigyll Tsulilgaiina| 90401013 |GENERAL BUSINESS 503 [ 4338 42| 43| 40| 41|41 ]42] 43|43 [447 112 | 113 | 99.11
28 |wrns.nigyll Tendfigiing | 90401013 |GENERAL BUSINESS 504 | 43 | 3.5 41| 42|39 (40| 41| 41| 4241408 107 | 192 | 9553
29 [wA.ms.nigy TenlilgmAna| 90401013 |GENERAL BUSINESS 701 | 4439|4343 (4142|4242 43|43 [421] 120 | 121 | 99.17
30 |airlue Uil 03076802 [BUSINESS ACCOUNTING 1 |47 47| 45|44 | 46| 46| 46|42 46| 46 [454] 29 30 | 96.66
31 |aAlue Usndl 14016201 [FARM BUSINESS MANAGEMENT 1 |45 45) 45|44 | 45| 46| 45| 44 44| 46 [448] 28 30 | 93.33
32 |avielue dindl 14016201 |FARM BUSINESS MANAGEMENT 2 | 46|46 45| 43| 44|46 45| 44| 43| 44446 27 30 90
33 |esidlue Ul 14026101 |PRINCIPLES OF ACCOUNTING 1 |45 46| 45|38 43| 45|43 42| 40| 41([4.30| 44 44 100
34 |aidlue Usdl 14026101 [PRINCIPLES OF ACCOUNTING 2 |44 44| 44| 38|40|43]41]|39]|39]|41]413| 44 44 100
35  |a.sirlue Ul 14026101 |PRINCIPLES OF ACCOUNTING 5 (41| 42| 44| 39|42 43]|38(39]|41]| 443|410 34 36 | 94.44
36 |a.Alue sl 14026101 |PRINCIPLES OF ACCOUNTING 6 | 45|43 | 44| 40| 4446|4037 |42 44424 22 37 | 86.48
37 lasinlue Usdl C2536004 |MANAGERIAL ACCOUNTING 1 | 45143 |45 |41 |45| 45|44 42|40/ 41]431| 33 34 | 97.05
38 |a.girlue Uodl C2536004 |MANAGERIAL ACCOUNTING 2 |43 |42 a2| 41|44 43|42/ 41|40 41419 33 34 | 97.05
39 |As.gud Usyneuna 14026113 [BUSINESS SOFTWARE 1 141354236 35]|34(38]39]|40]|39(378 40 40 100
40 |m9.5U Usznauna 14026113 |BUSINESS SOFTWARE 2 |40|37|40|35|36|35]|37|38|38]|40]374] 40 40 100
41 |p3.swnd Usznauna 14026113 |BUSINESS SOFTWARE 5 |42 (41| 42| 40| 4138 41|40/ 4342|410 29 31 | 93.54
42 |p7.0unA Usznauna 14026113 |BUSINESS SOFTWARE 6 |43]41|42|39|37(34]|38]|38]|41]|41]|304] 29 33 | 8787
43 |m7.5901 PndRuaa 14016214 |INDUSTRIAL FACTORY ENVIRONMENT{ 2 | 43 | 42| 43 | 43| 44 | 44| 44 | 44| 44| 43 |433| 19 19 100
44 |p7.Bn01 HndRua 14016218 [ECO-TOURISM 1 |50|50|50]|50|50[50{50]|50}50]50]|500| 1 2 50
45  |m7.39107 PndAuag 14016218 |ECO-TOURISM 2 | 40| 41| 38|38 42|43|41]43]|41]|41]|408] 20 20 100
46 |me.Fn0n indduas 90401012 |INTRODUCTION TO MARKETING 101 | 44| 44 | 42| 43|43 46| 44| 44| 4444|438 108 [ 113 | 9557
47 |pe39107 FndAuag 90401012 [INTRODUCTION TO MARKETING 502 | 42} 4239|4040 42| 39| 40|40/ 41405 9 94 | 96.80
48 |msdlswed dmolesfinn | 14026110 |QUANTITATIVE ANALYSISFORBUSINE[ 1 | 46| 42| 46| 48| 46| 43| 44| 44| 45|46 |449| 40 41 | 97.56
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49 |psalswAs gAniEeahing 14026110 [QUANTITATIVE ANALYSIS FORBUSINE| 2 | 45| 42| 43 | 44 | 44 | 41| 42| 43| 45| 43 [431| 40 40 100
50 |ms.swad danisaefinw 14026111 |PRINCIPLES OF MICROECONMICS 1 | 45|43 4545|4543 | 44| 42| 45| 47 |444| 35 38 | 92.10
51 |andniwAf draidesRinn 14026111 |PRINCIPLES OF MICROECONMICS 2 |46 |41 | 46| 46| 45| 44| 45|43 46| 45 |446| 43 43 100
52 |ma.sj3a Asagni 03076304 |MARKETING MANAGEMENT 1 43|44 |43 4242|4142 41| 41|42 |421| 67 80 | 83.75
53 |Az.unmnain @lmuzian | 03100039 |BUSINESS ADMINISTRATION 1 |47 43|47 | 44| 45| 45| 45| 44| 43| 45450 46 47 | 987
54 [me.Noemnain @imusAan | 14016226 |SMALL AND MEDIUM BUSINESS MANA| 1 | 4.4 | 41| 44| 44 | 44| 43| 44| 42| 44| 45 [435( 28 29 | 96.55
55  |As.umimnain gimuzhian | 14016226 |SMALL AND MEDIUM BUSINESS MANAl 2 | 45| 41| 44 [ 4.0 | 43 | 43| 44 | 44| 43 | 45 {433 21 22 | 95.45
56 . |A3.uumnain @dmuzian | C2536040 [ORGANIZATION BEHAVIOR 10 |47 |47 48] 46| 47| 49| 46|47 | 45| 47 |469[ 15 30 50

57 |aa.Fased Tutd 14026110 |QUANTITATIVE ANALYSIS FORBUSINE| 5 | 42| 39| 42| 38| 40| 38| 42|39 39| 42 |402] 29 31 93.54
58 |ge.Faaged Tuid 14026110 |QUANTITATIVE ANALYSIS FORBUSINE| 6 | 41| 42| 43| 33| 39|36 41|40 40| 403904 29 33 | 87.87
59 |sm.feassn Tudw 90401012 [INTRODUCTION TO MARKETING 301 | 43| 45| 45| 40| 40| 40| 41| 42| 43| 42 |420] 111 114 | 97.36
60 |a7.59assA Tude 90401012 [INTRODUCTION TO MARKETING 501 (43| 44|43} 40383940 4142 41]411] 85 87 | 97.70
61 |37.A2.99un9n LgaN 03076004 [HUMAN RESOURCE MANAGEMENT 1 4337444041 |46]43]39]37]|42]411] 30 32 | 93.75
62  |94.A7.99U790 UAING) 03076004 |HUMAN RESOURCE MANAGEMENT 2 | 42|35 42|39|38| 4441|3838/ 41396 54 57 | 94.73
63  |3A.A7.05UNT0 UAINE 14026101 |PRINCIPLES OF ACCOUNTING 3 |43 37|43 |41 |46|43] 424239 43]418] 32 33 | 96.96
64 |3A.A2.07W0T0 UAaN 14026101 |PRINCIPLES OF ACCOUNTING 4 | 41{36|40|37| 41| 4138373439384 35 35 100
65 |3A.A9.29UNT0 UANCE 90040003 |THAI INTELLECTUAL PROPERTY 10 | 47| 47 | 48 | 47 | 47| 47| 47| 47| 45| 47 |468| 15 30 50

66 |9A4.A3.07UN90 LAINC 90401013 |GENERAL BUSINESS 101 4339|4342 43104343 41|41 42]420 112 | 115 | 97.39
67 |7A.A9.97UNI0 UAINGH 90401013 |GENERAL BUSINESS 501143 | 414342 4143|411 41|40} 42419 107 | 107 100
68  |9A.A7.97UNT0 UG C2536144 |HUMAN RESOURCE MANAGEMENT 1 {45]|35[40|39|42|46| 42| 41| 39]|38]|407| 33 34 97.05
69  |7A.A7.95u190 Ul C2536144 |HUMAN RESOURCE MANAGEMENT 2 | 43|38 | 44| 44| 45|45 44| 44|a2] 43432 33 34 97.05
70 |m7.9970uTnd Weagassnd 14016120 {MARKETING MANAGEMENT FORAGRI| 3 | 40 | 43 | 41| 41} 42| 41| 42| 42| 40| 411414 28 28 100
71 |A7.09704lng Waagnsans 14016207 |MARKETING COMMUNICATIONFORAG 1 | 40| 37| 39| 39|43 | 40| 41|40 39|36 (393 7 7 100
72 |mrasroulod WeagasTns 14016207 |MARKETING COMMUNICATIONFORA{ 2 | 44 | 44 | 45| 43| 45| 44| 45| 45| 45| 44 [441| 35 36 | 97.22
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73 |uA.AToEuTUN loBguns | 14016210 [AGRIBUSINESS ELECTRONICBUSINES| 1 | 46 [ 45| 45| 45| 45 43| 44| 43| 45| 4.4 [447| 26 26 100
74 |wA.psonumun waguns | 14016210 JAGRIBUSINESS ELECTRONICBUSINES| 2 | 47 | 46 | 46 | 46 | 45| 43 | a5 | 45| 45| a7 [456] 26 26 100
75 |wA.esoauaun weguns | 14026114 |COMPUTER AND INFORMATIONAPPLI{ 1 | 48 | 48 | 48| 44| 46| 43| 44| 43| 46 45 |4a54] 33 35 | 94.28
76 [wA.ms.oaumun ldeguns | 14026114 {COMPUTER AND INFORMATIONAPPLI{ 2 | 46 | 48| 48| 43| 44 | 43| 43| 43| 46| 44 |448| 37 37 100
77 uA.AgaauTun liequns | 14026114 |COMPUTER AND INFORMATION APPLI{ 3 | 47 | 45| 48 | 44 | 43 | 40 [ 42| 43 | 46 | 45 [442| 28 31 90.32
78 |wAmsoaumun ldeguns | 14026114 COMPUTER AND INFORMATION APPLI{ 4 | 45 | 4.4 | 47 | 43 | 45 | 43 | 44 | 42 | 45 | 45 |44a| a7 39 | 94.87
79 |wApsoeaumun lgequns | 14026114 |COMPUTER AND INFORMATIONAPPLI{ 5 | 46 | 46 | 48 | 45| 44| 42 | 44| 40| 45| a6 [447]| 36 36 100
80 luA.msoaumun lnequns | 14026114 |[COMPUTER AND INFORMATIONAPPLI] 6 | 47 | 49| 48| 44| 45| 41| 45| 43| 47| 45454 35 37 | 94.59
81 |wrmsoeumun lgequns | C2536011 |ELECTRONIC COMMERCE 10 | 47| 49| 48| 48| 48| 46| 4547 | 47|45 (471| 15 30 50
82 |wA.ms.amumun lduguns | C2536012 |[MANAGEMENT INFORMATION SYSTEM| 1 | 46 | 46 | 46 | 44 | 44 | 43 | 44| 42| 45| 44 |444]| 33 34 | 97.05
83 |wAmsaaumun ldequns | C2536012 |MANAGEMENT INFORMATION SYSTENM] 2 | 45 | 45| 44 | 43| 44 | 44| 44| 45| 45| 45446 33 34 | 97.05
84 |;.dy flnyavasAns 14016206 [AGRIBUSINESS MARKETING RESEARC| 1 | 42| 43| 45| 38| 41| 41| 42| 42| 41| 41 |416] 29 30 96.66
85 |s.mea%1 nezuafdnd 14016118 [RESEARCH METHODOLOGY INAGRIBY 1 |46 | 42| 43 ) 44 43| 43| 43| 43| 44 | 44 |435| 28 28 100
86 [7A.A7.951 nIzuainmas 14016118 |RESEARCH METHODOLOGY INAGRIB] 2 | 47 | 43| 45| 43 | 42| 44| 43| 44| 43| 44 |438] 35 36 | 97.22
87 |sA.ms ¥ nezuaiand 14016118 |RESEARCH METHODOLOGY INAGRIBY 3 | 45| 41 ] 44 | 40| 41| 41| 41| 40| 38| 4.1 [412] 25 25 100
88  |[ms.Awerny guy C2536040 |ORGANIZATION BEHAVIOR 10 | 47| 47 | 48| 46| 47| 49| 46| 47| 45| 47 |469| 15 30 50
89 [ms.a w1 ARansnd 14026111 |PRINCIPLES OF MICROECONMICS 5 | 45139 45|37 |44 42|41 42| 41] 41417 39 39 100
90 |m7.4m7T0 ARATnE 14026111 [PRINCIPLES OF MICROECONMICS 6 | 46| 35| 4538|4544 414241} 41417 35 37 94.59
91 [wA.gnA Tevidaean 14016115 |OPERATION MANAGEMENT 1 | 42|46 |41 3740 42|38|40]|40]|39]4086| 20 29 100
92  |wr.gnaf fTandaan 14016115 |OPERATION MANAGEMENT 2 |42 |42 41| 3539|4138 40]|39]|38]|395| 29 29 100
93  |wA.gnaR Tamiarn 14016115 JOPERATION MANAGEMENT 3 |38|43|39|32|38|39|33|35](34]|35](365| 30 30 100
94 |wA.gnNaR Tianaaae 14016120 |[MARKETING MANAGEMENT FORAGRIl 1 [ 42| 42| 41| 38| 40| 41{ 37| 39| 39| 40 [401| 29 29 100
95  |WA.gNaR TAnaAIAT 14016120 |MARKETING MANAGEMENTFORAGRI} 2 | 45| 46| 45| 38| 40| 42|39 |41] 39| 39415} 19 19 100
96 |a7.afare neuiiieq 14016122 |INFORMATION SYSTEMSANDKNOWLH 1 | 46 | 45| 45 | 44 | 46| 44 | 44 | 44| 44 | 4.4 [446] 29 29 100
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97  |ea.afinssend naaniina 14016122 |INFORMATION SYSTEMSANDKNOWLH 2 | 47 | 48 | 48 | 46| 46 | 45| 46| 46| 46| 46 [463| 28 28 100
98 |ag.afqssmi nruiiag 14016122 {INFORMATION SYSTEMSANDKNOWLH 3 | 46 | 45| 45| 44| 44 | 41| 44| 43| 451 44 |441| 29 29 100
99 [WA.aRANE ufinan 14026201 [AGRICULTURAL ECONOMICS 1 | 38}136|36|34]|36{38|37]|36]37]37]|363] 40 40 100
100 |uA.eA&ME ufinan 14026201 |AGRICULTURAL ECONOMICS 2 | 38|34|35|34|37|38]|37|35]37]| 37360 40 40 100
101 |7A.aN9AT FuRWanT 90306008 [MEDITATION FOR LIFE DEVELOPMENT| 101 | 46 | 47 | 47 | 46 | 47 | 47 | 46 | 46 | 45 | 45 |463| 46 51 90.19
102 |7A.m5.6708 UasTud 14026113 |BUSINESS SOFTWARE 3 |42} 4242|3638 4039384242400 32 33 96.96
103 [77.A9.8108 waell3 14026113 [BUSINESS SOFTWARE 4 | 421404137 [39[38|37|39|42]40]|3097| 35 35 100
104 |9A.A7.87w08 uaahis 14026401 |COMPUTER SYSTEM FOR BUSINESS 3 |42 424237363937 3842142395 32 32 100
105 [7#.A9.8108 uaeluid 14026401 |COMPUTER SYSTEM FOR BUSINESS 4 | 42| 4141|3939 (139|38[39]41]40](399] 35 35 100
106 |9A.a3. 8708 uadalid C2536008 |BUSINESS RESEARCH 1 | 42145433837 423840 4141|408 33 34 97.05
107 |7A.Ag.8108 umhid 2536008 [BUSINESS RESEARCH 2 | 43| 43|42 383839383841 38][399] 33 34 97.05
108 |uA.m3.g7a0 thnvuy 14016109 [ECONOMICS FOR ENVIRONMENTALM] 1 | 43| 42| 38| 38| 42| 44| 40| 43| 40| 41 |410| 24 24 100
109 |ud.ps.gran tonyuy 14016109 [ECONOMICS FOR ENVIRONMENTALM] 2 | 45| 43 | 41| 42| 44 | 43| 43| 44| 42| 43 [431| 34 34 100
110 |6A.A5.g780 aReny 14016109 |ECONOMICS FOR ENVIRONMENTALM] 3 | 38| 40| 36| 37| 40| 41| 40| 40| 38| 37387 28 28 100
11 |wd.pareran danvuy 14026110 |QUANTITATIVE ANALYSIS FORBUSINE| 3 | 39| 41| 41| 31| 30|38 37|34 37| 37365 35 36 97.22
12 |wA.AT.9780 TRz 14026110 |QUANTITATIVE ANALYSIS FORBUSINE| 4 | 37| 37| 36| 28| 27| 34| 33|30]( 3431|329 35 35 100
113 [wA.m3.leted aassoune 14016205 |ORGANIZATIONAL AND HUMANRESOU 1 | 45| 44 | 44| 43| 44 | 45| 44| 45| 43| 43 [441] 30 30 100
114 |ud.nslaned gasnunm 14016205 |ORGANIZATIONAL AND HUMANRESO| 2 | 44 | 40| 42| 42| 44| 44| 44| 43{ 44| 43[429] 20 30 100
115 |urag. Joved arssoins 14016209 |AGRIBUSINESS ENTREPRENUARSHIP | 1 | 43| 41| 42| 43| 44| 43} 43|45 | 43| 43430 30 30 100
116 |wemr.lavad gassouins 14016209 |AGRIBUSINESS ENTREPRENUARSHIP | 2 | 44 | 39| 43| 42| 42| 43| 42| 44| 42| 44 [428] 33 36 91.66
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1 |as.gamn ma C2536492 |SPECIAL PROJECTS 1 | 46|44 | 45|45 |449| 36 37 97.29
2 |mr.afnn Awa C2536492 |SPECIAL PROJECTS 2 |46 45| 47| 45458 35 36 97.22
3 |nra@en AFuoa C2536492 |SPECIAL PROJECTS 3 | 44| 43| 45| 43438 35 35 100
4 |esdswmaf drnidesinn 14016123 |SEMINAR IN AGRIBUSINESS MANAGE] 1 | 45| 45 | 46 | 4.3 |4.48| 31 34 91.17
5 |mr.alnuef Srnisaefinm . 14018123 |SEMINAR IN AGRIBUSINESS MANAGE] 2 | 4.4 | 45 | 45| 44 |443| 34 37 91.89
6 |nr.iswad sanEadfine 14016123 |SEMINAR IN AGRIBUSINESS MANAGE 3 | 47 | 46 | 48 | 46 |467| 36 36 100
7 |sAmga 0 uaalud C2536013 |PROJECT 10 | 49| 48| 48} 47 480 15 30 50
8 |sA.AT.a uaelud _ C2536198 |SEMINAR 1 | 46| 45| 46| 44 |454] 36 37 97.29
9 |sA.mnan uaalud C2536198 |SEMINAR 2 | 47| 45| 46| 46 |459] 35 36 97.22
10 |sA.an.8nune uaahis C2536198 |SEMINAR 3 |44 44) 45} 43440 36 36 100




ST o Fd
(O mendssifiumssaunasanansd

dszdnaBdaud 1 3nsAnwn 2557
ATIE INENALNITUSUITLAZAANS

O

NAT
Calatl Haanansd (ngait gy Faim ngul 1 | 2.3 4| 5] 6| 7] 8] 9| 10|efefliiy Gou paulszi
uA nlsat] Bondouans C2536176 |DATABASE MANAGEMENT SYSTEMFO| 1 | 44 | 451 44 [ 42| a2 42| 38| 41|42 41423 25 | 25 100
2 |wetInlsand Baudtugng C2536176 |DATABASE MANAGEMENT SYSTEMFO[ 2 | 48 | 47 [ 48 | 47 | 47 | 43| 45| 46| 47| 46 |4.63| 24 23 104.3
3 |mAmsdwe uahis C2536033 |SPECIAL TOPICS INBUSINESS COMPU| 1 | 46 | 45| 45| 46| 45| 45| 46| 46 | 46 | 45 [455| 23 | 23 100
4 |srmsEnny uaahid C2536033 [SPECIAL TOPICS INBUSINESS COMPU| 10 | 47 | 49| 50 [ 49| 48 48|47 | 48|47 48481 15 | 30 50
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1 |sm.noinyoy WFoynyanysal 03076805 |PRODUCTION MANAGEMENT 46 | 46146 | 46| 44| 44| 43| 44|45 45 |447| 27 | 30 90

2 |se.neityy Rty ysnysnd 03100043 |INTERNATIONAL BUSINESS MANAGEM 1 | 46 | 46| 46 | 46 | 44 | 46 | 44 | 43| 4.4 | 45 [449| 54 | 62 | 87.09
3 |sensityny Rynyanysal 03100044 |SMALL BUSINESS MANAGEMENT 1 |47 |46 47| 47| 45| 46| 44| 45|46 47 462 71 | 80 | 8875
4 |seneiysy BFunausod 05506107 [INVENTION COMMERCIALIZATIONAND 1 | 39| 41 | 39| 40| 39| 40| 39| 39| 40| 39394 115 | 130 | 8846
5 |se.neitycy Wiy nyanyead 05506107 |INVENTION COMMERCIALIZATIONAND 2 [ 41| 44 | 41| 44 | 44| 44| 42| 42| 44| 44 [431] 25 | 30 | 8333
6 |sF.nmtyny Ay yaNysol 14016203 |INTERNATIONAL AGRIBUSINESSMANA 1 | 44 | 461 46 | 47| 48| 45| 46| 46| 4.7 | 48 |462| 18 | 22 | 81.81
7 |sA.nmtyny Ay nyauysod 14016203 |INTERNATIONAL AGRIBUSINESSMANA 2 | 5.0 | 50| 50| 50| 50| 50| 50| 50| 50 8.0 |500] 6 6 100
8 |sr.nmtyry Atysyanysol 14026107 |PRODUCTION AND OPERATIONSMAN{ & | 46 | 44| 47 | 48| 46| 46 | 43| 44| 44 | 46 |453]| 28 | 31 | 90.32
9 |sr.nmtyry Eiynyayend 14026107 |PRODUCTION AND OPERATIONSMAN{ 6 | 45| 44 | 46 | 46| 46 | 46 | 44 | 46 | 43| 46 |451| 29 | 33 | 87.87
10 |3e.necyry Rty ryanysnd 90401011 |ENTREPRENEURSHIP 101| 48| 46 | 46 | 46 | 44| 45| 45| 44| 45| 46 | 454 120 | 137 | 87.59
11 |sd.nityny Bfnyruaaysal 90401011 |ENTREPRENEURSHIP 102| 46 | 46 | 46 | 47| 45| 46| 44| 44| 46| 46 |456| 135 | 148 | 91.21
12 [se.netyey Heyeyanysal 90401011 |[ENTREPRENEURSHIP 501| 45| 45|46 (46| 45|46 |44 |45]| 45|47 [454| 53 | 65 | 8153
13 |sr.netyry Hryryanysnd 90401011 |ENTREPRENEURSHIP 701| 44| 46| 46| 46| 43| 45| 43140 | 44| 451441 33 | 35 | 94.28
14 |sAmsnaiynn uilendnd | 14026102 [MANAGERIAL ACCOUNTING 5 | 4543|4340 41|40 41| 41|42 42419 20 | 31 93.54
15 |smsnantyon nuilewdnd | 14026102 [MANAGERIAL ACCOUNTING 6 (41|43 | 3909|3640 36| 40| 38| 38| 30|383] 20| 33 | 8787
16 |HA.piegn quedml 03066008 [BUSINESS ECONOMICS 1 |44 48| 46| 44| 44| 40| 44| 48] 44| 48450 5 7 71.42
17 |uA.uiingn quedml 03100007 [INTRODUCTION TO ECONOMICS 1 (a7 | 47| 4747|4047 | 47| 46| 46| 46469 7 8 87.5
18 |uA.aiiugn gudml 90401009 [ECONOMICS FOR BUSINESS 101 43|42 ) 43|41 43| 40| 41| 41|42} 43419 26 | 28 | 9285
19 | 2tlegn queimal 90401009 [ECONOMICS FOR BUSINESS 02| 45| 43| 46| 43| 44| 42| 43| 43| 4444|435 35 | 37 | 9459
20 |pr.oAen fwcR 03076803 |FINANCIAL MANAGEMENT 1 |46 46} 46| 43| 43| 43|41 42| 44| 43437 27 | 30 90

21 |ATIRAN ATUIA 14016221 |TECHNOLOGY MANAGEMENT 1 | 44|44} 44|43 |44 42| 44| 45| 44| 45[439] 37 | 41 | 90.24
22 |AT.0ARN ATuNA 14016221 [TECHNOLOGY MANAGEMENT 2 | 46| 46|45 | 45| 47| 46| 45] 46| 46| 47459 30 | 34 | 8823
23 |ms.admn Aiuas 14026112 |PRINCIPLES OF MACROECONOMICS | 3 {46 | 47| 47 | 45| 44| 43| 45| 45| a5 |46 |453| 26 | 30 | 86.66
24 |A2.A@ARN ARG 14026112 |PRINCIPLES OF MACROECONOMICS | 4 | 45 | 47| 47 | 44| 46| 43| 44| 43| 45| 4.4 |448| 35 | 35 100
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25 |pe.a@Rn ARos 14026402 |INNOVATION AND TECHNOLOGY MAN] 3 | 40 | 42 | 40 [ 3.9 [ 38 | 37| 38| 3.9 | 41| 41 |393| 26 | 32 | 8125
26 |ng.a@en Aiuna 14026402 [INNOVATION AND TECHNOLOGY MAN] 4 | 42 | 43 | 43 | 40 | 41| 41| 41| 43| 44| 42 |419]| 34 | 36 | 94.44
27 [wemnnigydl Teaidfignfna 03076005 |PRINCIPLES OF MANAGEMENT 1 142(40]| 42| 42| 40| 40] 42| 40| 41| 42[412] 93 | 104 | 89.42
28  |uA.;ar.nigyll Tsnligafing 03076801 |PRINCIPLES OF MANAGEMENT 1 |44 (39|44 |42]|41|37]41|38] 4142410 21 | 22 | 9545
29 [wAmn.0igydl Tenitignfina 14026102 |MANAGERIAL ACCOUNTING 3 |38|31|38|35|37(34]137|36]36|36(359| 28 | 34 | 8235
30 |ue.er.nigoll Tenilignfing 14026102 |MANAGERIAL ACCOUNTING 4 [39(34|42(38|38|36]42|40|42]39(388] 32 | 34 | 9411
31 |uA.arnigodl Teandgming 90401013 |GENERAL BUSINESS 102 43 39| 43| 43|41 41{42 424343 [420] 102 [ 112 | 91.07
32 juA.An.ndgod Trndilimina 90401013 |GENERAL BUSINESS 104 (42|37 | 424240414741} 43([42]490] 141 | 148 | 9527
33 |wA.an.ndgqdl Teaifligming 90401013 |GENERAL BUSINESS 105 42|37 | 41| 4141414241} 4141 |408| 139 | 145 | 9586
34 |wA.annigodl Tendilgmiing 90401013 |[GENERAL BUSINESS 301 43| 40| 4344|4243 | 44| 43| 44| 44 |430] 108 | 115 | 9217
35 |uA.as.nigodl Teuidilgmiing 90401013 |GENERAL BUSINESS 401 43(39| 4342|4241 43| 41|43 43[420] 111} 115 | 9652
36 |efan.nigom Tsadllgafina 90401013 |GENERAL BUSINESS 501 4237 ] 41| 41]|38]|39| 42| 40411 41/[401] 157 | 180 | 87.22
37 |uemnalgyl Baudlignfina 90401013 |GENERAL BUSINESS 502 41|39 | 41[39]38(39|41]|40]39] 389|397 170 | 191 [ 89.00
38 |neLan.odgodl Tsadllgadina 90401013 |GENERAL BUSINESS 503| 45| 41|45 4342143 |43 (44| 44| 44 |434| 95 | 110 | 86.36
39 [wA.annigad Trnlligniing 90401013 |GENERAL BUSINESS 601| 42| 38| 42|40 4039|4239 41| 41]|404]| 32 | 37 | 8648
40 [wemz.nigyl Tynlilgmdna 90401013 |GENERAL BUSINESS 701| 44 | 38|42 42|41 | 41| 42| 42| 43|43 [417]| 100 | 108 | 92.59
41 |esidlue s 03606209 [AGRIBUSINESS ADMINISTRATIONAND| 1 | 44 | 42| 44 | 44 | 43|43 | 45| 43| 43| 431433| 34 | 35 | 97.14
42 |e.virlue sl 03606209 [AGRIBUSINESS ADMINISTRATIONAND| 2 | 43 | 44 | 45| 43| 43| 43| 44 | 43| 44 | 42 [433] 35 | 37 | 9459
43 |avdluy Usndl 14016112 |PRINCIPLES OF ACCOUNTING 1 (47|46 49|49 | 46| 46| 49| 44| 46| 49 |469] 7 11 | 63.63
44 adelue Usndl 14016121 | AGRIBUSINESS FINANCE 1 | 43|45 44|43 |44 44| 45| 43] 44| 45440 26 | 28 | 9285
45 |avirlue dsndl 14016121 | AGRIBUSINESS FINANCE 2 |44 44|45 41| 42|44} 42]| 42| 42| 42|428] 30 | 30 100
46 |esimlue Ul 14016121 | AGRIBUSINESS FINANCE 3 |46 45| 45|44 | 46| 44| 45| 46| 44| 45449 21 | 28 75
47 |afelue Usadl 14016211 [SELECTED TOPIC INAGRIBUSINESS 1| 1 | 44 | 45| 45 | 42 | 44 | 43| 43| 43| 42| 44 |435| 33 | 36 | 9166
48 |esAlue ol 14016211 [SELECTED TOPIC INAGRIBUSINESS 1| 2 | 44 | 45| 45 | 42 | 43 | 44 [ 43| 43| 44| 44 |438| 32 | 37 | 8648
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49 |a.viFlug Ul 14026102 |MANAGERIAL ACCOUNTING 1 |44 41|43|38]|42]| 43|40 39| 39]41([409| 37 | 40 | 925
50 |@.4iAlus U 14026102 [MANAGERIAL ACCOUNTING | 2 14842143 |39 43| 43[41]|38]|38]|41[400] 34 | 40 85

51 [pe.augl tsznaung 90403011 [TECHNOLOGY MANAGEMENTINDAILY 301 | 4.4 { 41 | 42 | 42 | 42| 41| 43| 42| 43| 42 |421| 97 | 102 | 9509
52 |me.au19 Usznauua 90403011 [TECHNOLOGY MANAGEMENT INDAILY 401 | 45 | 43 | 45| 42| 42 | 43 | 44| 44 | 44| 44 |435| 106 | 116 | 91.37
53 |me.suq Usznauna 90403011 [TECHNOLOGY MANAGEMENT INDAILY 402 | 4.4 | 44 | 44 | 42| 42 [ 41| 43 42| 43| 43 |a28| 91 | 98 | 9285
54 |m2.5uq Usznauna 90403011 |TECHNOLOGY MANAGEMENT INDAILY 501 ] 4.4 | 41| 43| 38| 40| 39| 42| 40| 40| 40 ]406| 109 | 133 | 8195
55 |me.5u1q Usznauns 90403011 [TECHNOLOGY MANAGEMENT INDAILY 601 42 | 40 [ 40| 38| 39| 40| 41| 40| 39| 39 |399| 85 | 93 | 9139
56  |ms.aun Usznauna 90403011 |TECHNOLOGY MANAGEMENT INDAILY 701{ 4.4 | 42 | 43| 41| 40| 39| 42| 41| 41| 41415 94 | 95 | 9894
57 |me.au1qm sznauna C2536146 |INTERNET MARKETING 1 {4337 |40(39]|40]|37|34|36]|38]37(381| 28 | 31 | 90.32
58  |me.gu19M Uszneuns C2536146 |INTERNET MARKETING 2 {44 |a1|42|38| 43| 4036|3838 39|401| 25 | 31 | 8064
59 [asFnaT Anddua 14016103 |RESOURCE AND ENVIRONMENTALMA] 1 | 43 | 42| 41| 42| 43 | 45| 42| 43| 43| 45 |429| 26 | 28 | 9285
60 |me.g100 AndAuas 14016103 [RESOURCE AND ENVIRONMENTALMA| 2 | 42 | 41| 39| 41| 41| 42| 41| 42| 41| 43|413] 29 | 29 100
61 |ms.39101 Andduaa 14016103 |RESOURCE AND ENVIRONMENTALMA| 3 | 40 |42 | 40| 40| 44 | 42| 41| 42| 40| 40 |412] 21 | 28 75

62 |msF9101 AndAuaa 14016216 |TRADE AND ENVIRONMENT 1 | 45| 44| 43| 44|44 4443|4444 445|440 32 | 37 | 8648
63  |m3. 35w AndAuag 14016216 |TRADE AND ENVIRONMENT 2 | 43| 4139|4041 ]| 42| 42| 42|42]|42[413] 32 | 37 | 8648
64 |n9.Faw AndRuaa 90401012 [INTRODUCTION TO MARKETING 101 4239|3842 |41 43|40| 41|41 40]407| 96 | 106 | 90.56
65 |m9.3901 AindAuaa 90401012 [INTRODUCTION TO MARKETING 102 43| 42| 3942|4142 41| 41|41 42]412] 99 | 112 | 88.30
66 |m2.57191 Amdduas 90401012 {INTRODUCTION TO MARKETING 701 39| 36|35]|40]|39|39|39|38|39]39|383] 54 | 59 | 9152
67 [ar.dnuad dralesfinm 14026112 {PRINCIPLES OF MACROECONOMICS | 1 | 46| 43| 45| 43| 43| 43| 45| 44| 46| 45 |443| 36 | 36 100
68 |mr.ilswAd SAniTasfinm 14026112 |PRINCIPLES OF MAGROECONOMICS | 2 | 44 | 39| 46| 43| 41| 42| 43} 43| 44| 43 |427| 34 | 36 | 9444
69 |ne.aid peagni 03076304 [MARKETING MANAGEMENT 1 (44| 45| 44|43 44| 44| 44| 44| 44| 45439 68 | 78 | 87.17
70 {me.JfEe Asans 14026601 [INDUSTRIAL ECONOMICS 5 |45 42| 42|44 43| 44| 40|44 41| 45|420] 28 | 31 | 9032
71 [ee.ad Asagng 14026601 [INDUSTRIAL ECONOMICS 6 |43 | 43| 41143 | 43| 43| 42| 45| 44| 43[a32| 20 | 33 | 8787
72 |msunemnain giRmeRan 14026105 [ORGANIZATION AND MANAGEMENT | 3 | 45| 37| 44|38 | 45| 43| 43|39 | 42| 43417 26 | 30 | 8666
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73 |mr.unemnada gimuzdan 14026105 |ORGANIZATION AND MANAGEMENT | 4 | 44 | 36 | 44| 42| 43| 42| 40| 41| 42| 42|415| 36 | 36 100
74 (A3 giRidzAan C2536020 |MARKETING COMMUNICATION MANAQ 10 | 30 | 30| 30| 40| 30| 40| 30| 30|30/ 40330 1 30 | 3.333
75 |9 fased Tuiw 14026104 |PRINCIPLES OF MARKETING 5 | 44| 43|43 38|40 41|40 42|42 43414 31 35 | 8857
76 |17 FaaseA Tudw 14026104 |PRINCIPLES OF MARKETING 6 | 45| 44| 43|41 4242|4245 4344|430 33 | 35 | o428
77 |aAfaaned Tudy 14026603 |CORPORATE SOCIAL RESPONSIBILITY| 5 | 44 | 43140 | 40| 41| 4341|4142} 43]|4a19] 28 | 31 | 90.32
78 |a.5aareR Tuta 14026603 |CORPORATE SOCIAL RESPONSIBILITY| 6 | 40| 42 [ 36| 36| 40| 41| 40| 41| 40| 41 |397| 20 | 33 | 87.87
79 |9A.ATA5UNI0 WASNG 03076004 [HUMAN RESOURCE MANAGEMENT 1 | 4436|4342 40] 44| 44| 40]39]|43][416] 39 | 40 97.5
80 |3A.mT.27UN90 LAaNl 90401013 |GENERAL BUSINESS 101 42| 38| 41|40 40| 4140|399 40| 40|402] 99 | 112 | 88.39
81  |37.m9.29U090 LA 90401013 |GENERAL BUSINESS 103 4339|4343 41| 43|42 41|40/ 43][420] 103]| 113 | 91.15
82  |34.A7.07UNI0 LA C2536021 {CONSUMER BEHAVIOR 1050|4030 40]|30]40|30]|30]|40](30]|360] 30 | 3.333
83 [57.79.29U190 LA C2536022 |ENTREPRENEURSHIP 1 | 43| 36| 44|43 44| 44| 43| 42|41 42422 38 | 40 95
84 |3A.m7.25UNI0 LN C2536022 |ENTREPRENEURSHIP 2 | 46| 41| 44| 42| 44| 46|45 47| 41| 43]4a39] 27 | 31 | 87.00
85 |mg.a9704l0d WeagnsTo 14026104 |PRINCIPLES OF MARKETING 3 | 45(43 44| 46| 454644} 47| 46|48 454 26 | 30 | 8666
86 |ms.ar7eulod Waagasen 14026104 [PRINCIPLES OF MARKETING 4 | 4138394241 |40]| 40| 43| 43| 42]409| 35 | 35 100
87  |me.assnulou Waagassod C2536145 [MARKETING PLANNING AND MANAGE| 1 | 41 | 42| 40| 39| 39| 40| 41| 41| 42|41 |407| 27 | 31 | 87.09
88  {m2.09704104 Waagasnd C2536145 |MARKETING PLANNING AND MANAGE| 10 | 40 [ 3.0 | 40| 40| 50| 30| 30| 401 40| 30 |370]| 1 30 | 3.333
89 |WA.AT.NRUTUN lneguns 14026105 |ORGANIZATION AND MANAGEMENT | 1 | 48 | 46 | 47| 45| 45| 43| 44|46 46| 47 457 36 | 36 100
90 |wA.pg.0eumun lruguns 14026105 |ORGANIZATION AND MANAGEMENT | 2 | 46 | 46 | 47| 43| 44 | 43| 40| 44 | 45| 44 |443| 33 | 35 | 94.28
91 [WA.Azcauaun Taeguns 2536011 |ELECTRONIC COMMERCE 1 | 48| 48| 48| 48|48| 46| 47|47 | 48| 48475 24 | 32 75
92 |wA.psaauaun laeguns €2536011 |[ELECTRONIC COMMERCE 2 | 47| 48| 48| 46| 46| 44| 46| 46| 46| 46 |463| 33 | 37 | 89.18
93  |wA.AT.a2uTUN laaguns 2536180 |BUSINESS DATA COMMUNICATIONS Al 10 [ 50| 50 40| 40| 40| 40| 40| 40| 40| 40 [420] 1 30 | 3.333
94 |p.9uE oanR9AnA 14016208 [SUPPLY CHAIN MANAGEMENTINAGR| 1 | 45| 44 | 44 | 45| 45| 44| 44| 45| 45| 45 |446| 27 | 28 | 96.42
95 [m7.uE flyanasdAng 14016208 {SUPPLY CHAIN MANAGEMENTINAGR| 2 | 45| 46| 45| 41| 42140 | 43| 41| 42|43 ]427| 24 | 30 80
06 |me.aun tlyaasdAng C2536224 [STRATEGIC MANAGEMENT 1 (3713737 [31|35]|34(35]34|34]|33[346| 45 | 55 | 8181
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97 {m3.3udn drykaasdni 2536224 [STRATEGIC MANAGEMENT 2 43| 43|44 30| 38|35|38]|36]|38]|33](376] 12 14 | 85.71
98  |3A.09.351 NIzUATART 14026105 |ORGANIZATION AND MANAGEMENT | 6 | 45| 36| 45| 42| 41| 43|38 364043 |408 32 [ 36 | 8888
99 |9A.R9.95T nITUATERT 14026105 [ORGANIZATION AND MANAGEMENT | 6 | 46 | 3.4 | 44 | 40 41| 43| 39| 38| 42| 42 |408| 33 | 34 | 97.05
100 |9A.A5.951 nzuafany 14026109 |BUSINESS STATISTICS 1 | 46| 44| 45| 4243|4342 42]| 40| 42429 37 | 40 92.5
101 |9A.A5.551 nszuafdns 14026109 |BUSINESS STATISTICS 2 |41]|38|38|33{37|35|36]|36|37|38]|370| 33| 37 | 8218
102 |3A.A5.951 NszuaTans 14026109 |BUSINESS STATISTICS 5 | 4539|4540 43| 42| 363740 43[411| 28 | 31 | 9032
103 34,0935 nIzuaidnd 14026109 |BUSINESS STATISTICS 6 4236413939 (41|37 40]| 4042|398} 29 | 33 | 87.87
104 |3A.A5.958 nszuaTans 14026112 |PRINCIPLES OF MACROECONOMICS | 5 | 48 | 35| 44| 39| 41| 43| 35| 36| 41| 43]4.03] 12 | 12 100
105 |9A.09.350 nszuaians 14026112 |PRINCIPLES OF MACROECONOMICS | 6 | 45| 34| 42|39 (41| 41| 36| 3714240394 20 | 20 100
106 |9¢.PB3a5700 1ATRAIHE LS 14026104 |[PRINCIPLES OF MARKETING 1 |49 48| 49|49 (47| 48| 48| 48] 48| 49 |4.83] 36 | 36 100
107 {7A.A397980 WTaTTUsHLE 14026104 |PRINCIPLES OF MARKETING 2 | 48| 48| 48|48 |47 | 47| 47| 46| 47| 47 |472| 33 35 94.28
108 |97.F3a990 ATEIST LS C2536021 | CONSUMER BEHAVIOR 10 | 50| 40| 30| 40| 30|40| 30| 30|40]| 303860 1 30 | 3333
109 [AT.4°MN50 ARAnT0l 2536019 |BUSINESS INVESTMENT AND SECURITY 1 | 44 | 4.0 | 42| 40 | 46 | 43| 39 | 44 | 45| 44 420 21 | 25 84
110 |ms.810190 ARanTl C2536019 |BUSINESS INVESTMENTAND SECURIT] 2 | 4.4 | 44 | 43 | 42 | 44 | 43| 42| 44 | 44 | 45 434 17 | 23 | 73.91
111 |nA.gna Tavidnan 14026107 |PRODUCTION AND OPERATIONSMAN{ 1 | 4.4 | 46 | 44 | 39 | 40 | 42 [ 42| 42| 42| 42 |4a24]| 36 | 39 | 9230
112 |wA.gnnd Tavdnan 14026107 |PRODUCTION AND OPERATIONSMAN{ 2 | 43| 43| 43 | 36| 38| 39|36 37|38} 39392 33 | 37 | 89.18
113 |uA.gnind demdagan 14026107 |PRODUCTION AND OPERATIONSMAN{ 3 | 47 | 45| 45| 40 | 44 | 45| 42| 42| 41| 43 |432| 26 | 31 | 8387
114 |wA.gnaR Tandaeen 14026107 |PRODUCTION AND OPERATIONSMAN{ 4 | 46 | 44 | 45 | 42| 43|45 | 41| 42| 42| 42431 32 | 34 | 9411
115 |uA.anofn Taniadan C2536006 |OPERATIONS MANAGEMENT 1 | 47145474246 |44 42146 43| 441444| 19 | 28 | 67.85
116 |uA.gmaf tavdnan C2536006 |OPERATIONS MANAGEMENT 2 | 43| 4344|3539 41|37|38|[37|38(394| 36 | 38 | 9473
117 |as.aiassed nsadlag 14026403 |INFORMATION TECHNOLOGY FORMAl 3 | 44 | 43 | 42 | 44 | 42| 42| 43|42 | 42| 43 |427| 26 | 32 | 8125
118 |ms.afias7au naiiad 14026403 |INFORMATION TECHNOLOGY FORMA| 4 | 4.4 | 42| 44 | 43 | 44 | 41| 41| 41| 43| 43 |426| 34 | 36 | 94.44
119 |ms.af99nil nawilas C2536007 |INFORMATION TECHNOLOGY FORMAL 1 [ 50 | 50| 50| 20| 30| 50| 30| 50| 40| 50 |[420] 1 1 100
120 |m9.2fiassmil naaiiag C2536171 |HUMAN COMPUTER INTERACTION 1 |47 | 45| 4646|4647 | 47|46 46| 47 |463| 39 | 46 | 8478
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121 |mg9.8f255m1 neuLlies 2536171 |HUMAN COMPUTER INTERACTION 2 | 4342|4443 41| 42| 42| 42| 41| 41421 36 | 42 | 8571
122 |weaR@&ns uiinan 90401010 [INTRODUCTION TO INVESTMENT 101 44 | 44| 44| 4342434142 42| 43 |429] 97 | 108 | 89.81
123 |ueaf@&ME ufinan 90401010 |[INTROBUCTION TO INVESTMENT 102 45| 44| 45| 43| 43|43 |43 |42 44| 45437 79 | 89 | 8876
124 |uA.2A&MT ufitan 90401010 |INTRODUCTION TO INVESTMENT 103 46| 45| 46| 44| 46| 44| 45| 44| 45| 46 |451| 88 | 99 | 8888
125 |uA.afdvE ufinan 90401010 [INTRODUCTION TO INVESTMENT 301 | 45| 43| 45| 43| 43|42 43| 41| 43| 43 |430] 104 | 107 | 97.19
126 [HA.2AANT Whaan 90401010 |INTRODUCTION TO INVESTMENT 401 | 44 | 43| 45| 42} 42| 43|43 42| 43| 43430 107 | 113 | 94.69
127 |wA.afg&nd winan 90401010 |INTRODUCTION TO INVESTMENT 402 | 44 | 44 | 44| 42| 42| 43| 43|42 43| 42429 77 | 87 | 8850
128 |wA.ai@nd winan 90401010 |INTRODUCTION TO INVESTMENT 501 |44 43| 44| 41|43 | 43| 43| 43| 4242|428 67 | 80 | 8375
129 |WA.af@nd whian 90401010 [INTRODUCTION TO INVESTMENT 502 | 43| 44| 44| 42| 42|42 42| 42| 42| 41 |424] 110 | 122 | 90.i6
130 |wA.af@ns winan 90401010 |INTRODUCTION TO INVESTMENT 503 | 45| 45| 44| 43| 43|43 44| 43| 44| 44438 75 | 87 | 86.20
131 |wA.ad@ns ufinan 90401010 |INTRODUCTION TO INVESTMENT 601 | 41| 40|43 (38|40 4139|3938 41]|400| 36 | 37 | 97.29
132 |wA.af@nd wioan 90401010 [INTRODUCTION TQ INVESTMENT 701 | 44 |42 | 44| 42| 43| 43| 43| 43| 43| 41 |4.28] 47 | 51 92.15
133 |wA.af@ns witen 90401010 |INTRODUCTION TO INVESTMENT 901| 45| 45| 44| 44| 44| 43| 4543|4545 |443] 22 | 30 | 7333
134 |uA.af@ns ufinan 90401010 |INTRODUCTION TO INVESTMENT 91143 | 43| 43| 4343|4342 |43 43| 43 [429| 48 | 50 96
135 |9A.aNTAT FURWRAT 90306008 |MEDITATION FOR LIFE DEVELOPMENT| 401 | 47 | 46 | 46 | 46 | 45| 48| 47 | 47 | 46 | 47 |465] 23 | 34 | 6764
136 |7A.8MTAT Afiiand 90306008 |MEDITATION FOR LIFE DEVELOPMENT| 501 | 4.8 | 46 | 48 | 46 | 48 | 49| 46 | 46 | 48| 46 {470} 16 | 19 | 84.21
137 |7.07.8708 WAlE 14026402 |INNOVATION AND TECHNOLOGYMAN| 3 | 40| 42| 40| 30|38 |37 {3839 41| 41 |393| 26 | 32 | 81.25
138 Jer.ag.810e uasus 14026402 |INNOVATION AND TECHNOLOGY MAN{ 4 | 42 | 43| 43| 40| 41| 41 | 41| 43| 44| 42 |419]| 34 | 36 | 94.44
139 |eA.an. o0 uaeTud C2536028 |SPECIAL TOPICS IN MANAGEMENTSC| 1 | 45| 46| 46 | 40| 40| 39| 41| 43|43 41 |424| 25 | 34 | 7352
140 [97.A7.6 w08 uashiT C2536028 |SPECIAL TOPICS IN MANAGEMENT SC| 10 | 4.0 | 50| 40| 40| 50| 40| 30| 30| 40| 40 | 400 1 30 | 3.333
141 |sA.pg.8nu0n ugah@ C2536028 |SPECIAL TOPICS IN MANAGEMENTSC| 2 |46 | 42| 47 | 44| 44| 45| 43| 44| 46| 47 |446| 30 | 33 | 920.90
142 |nA.m7.9780 oz 14016117 |BUSINESS STATISTICS 1 |45 45148 |50 48|50 48]|50]50]50]|483| 4 5 80
143 |uA.m7.9780 amzuy 14026109 |BUSINESS STATISTICS 3 |41 42| 42|37 3638|4038 38| 37|38 26 | 32 | 8125
144 |nA.ps.gran TRz 14026109 |BUSINESS STATISTICS 4 | 4343|4236 38| 41|40 394138401 34 | 36 | 94.44
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145 |ue.ng Talad §resnans 14016119 [AGRIBUSINESS STRATEGIC MANAGEM 1 | 43 | 42 | 42| 42| 44 | 42| 43| 45| 45| 45 |433| 26 | 28 | o285
146 |ur.ng.latlad gossouus 14016119 [AGRIBUSINESS STRATEGIC MANAGEM 2 | 43 | 40 | 42 | 43 | 44 | 43| 42| 43| 43| 43 |a25| 30 | 30 | 400
147 |ud.ng Tariad gassnuum 14016119 [AGRIBUSINESS STRATEGIC MANAGEM 3 | 40 | 40 | 42 | 41| 40| 43| 41| 42| 43| 43 |a15| 22 | 20 | 7586
148 |ud.ng.le1lad gorsnius 14026202 [INTRODUCTION TO AGRIBUSINESS 1 1 43| 41|41 42|44 43| 4242|4243 |a22| 37 | 41 | 9024
149 |uA.ng.lavled gorrnuus 14026202 [INTRODUCTION TO AGRIBUSINESS 2 | 43| 40| 41| 44| 44| 45|42 44| 43]45]|430| 34 | 40 85
150  |mA.ma.lalled gorsnms 14026203 [INTRODUCTION TO AGRICULTURALSY 1 | 43 | 39| 43 | 43| 44 | 43| 42| 43| 41| 43 |425| 37 | 40 | 925
151 |ue.ng.lenles garsnamm 14026203 [INTRODUCTION TO AGRICULTURALSY 2 | 44 | 40 | 4.3 | 43 | 44 | 44 | 43 | 43 | 44 | 43 |431| 34 | 40 85
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1 |ud.psnigol Tsallignfing C2536036 |PROJECT ANALYSIS AND MANAGEMEN 1 | 44 | 43 | 44 | 44 [437] 30 a7 81.08

2 |asdsawaf draBasiinn 14016204 |AGRIBUSINESS PROJECT MANAGEME 1 | 46| 46 | 46 | 45 |458| 28 32 87.5

3 |meunwAf draGasiinm 14016204 |AGRIBUSINESS PROJECT MANAGEMEN 2 | 43 | 44 | 44 | 44 [ 437 30 34 88.23

4 |egnwad dAqFasiinn 14016230 [RESEARCH PROJECT 1 | 45147 |45/ 43451 85 107 79.43

5 |9A.mr.81u0n washis © C2536013 |PROJECT 1 | 421394342416 57 67 85.07
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